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The University of Arkansas System invites nominations and applications for the position of chancellor 

of the University of Arkansas, Fayetteville. The university seeks a dynamic leader who will provide 

strategic leadership to shape and support the university’s growth as the state’s only R-1 university 

and its land-grant mission of teaching, discovery and service.

Founded in 1871, the University of Arkansas (U of A) is the flagship campus of the UA System with 10 

colleges and schools offering more than 240 academic programs. The university’s annual budget is 

more than $1 billion, its total research and sponsored program expenditures total more than $164.4 

million, with more than 29,000 students who represent all 50 states and 120 countries, 1,490 faculty 

and a supportive staff. The university is the state’s foremost partner and resource for education and 

economic development, feeding more than $2.2 billion back into the state economy. It serves as the 

major provider of graduate-level instruction in Arkansas and its public service activities reach every 

county in Arkansas, throughout the nation and around the world.

The next chancellor of the University of Arkansas will help elevate the institution into an exciting 

new period. With growing enrollment and student quality, robust and nationally recognized research 

activities, a talented pool of faculty, a recently completed $1.45 billion capital campaign, a nationally 

competitive athletics program, and a climate ripe for collaboration and progress, the University of 

Arkansas’s future is bright. The U of A benefits from partnerships with campuses, divisions and units 

across the statewide UA System, which includes seven universities, the state’s only academic medical 

center, seven two-year colleges and six other units. The UA System collectively enrolls more than 

60,000 students, employs over 17,000 people and has a total revenues of more than $3.5 billion. For 

more information on the system visit uasys.edu

http://uasys.edu


Our Location

The U of A is located in Fayetteville in the hilly northwest corner of Arkansas and includes two 

arboreta overlooking the Ozark Mountains. Some of the nation’s best outdoor amenities and most 

spectacular hiking trails and canoeing streams are within a short distance of campus. Fayetteville 

is routinely considered among the country’s finest college towns, and the surrounding Northwest 

Arkansas region is regularly ranked one of the best places to live in the U.S. as well as recently being 

named among the nation’s Top 25 Most Dynamic Metros. Proximity and partnerships with numer-

ous Fortune 500 companies based in the area including Walmart, JB Hunt Transport Services Inc. 

and Tyson Foods, provide opportunities for students as well as philanthropic support. A 36-mile 

Razorback Regional Greenway trail system connects the region. Farmers’ markets, fine dining, casual 

lifestyle, nature, arts and cultural amenities round out the quality life enjoyed by residents. 

U of A History

The university was established under the Morrill Land-Grant Colleges Act of 1862. The university’s 

founding also satisfied the provision in the Arkansas Constitution of 1868 that the General Assembly 

was to “establish and maintain a State University.” The University of Arkansas campus was established 

in 1871 on the site of a hilltop farm overlooking the mountains, giving it the nickname “The Hill.” 

Classes began in January 1872.

Most Dynamic Metros Report: heartlandforward.org/case-study/most-dynamic-metros/

https://heartlandforward.org/case-study/most-dynamic-metros/
https://heartlandforward.org/case-study/most-dynamic-metros/


A Mission of Excellence

The University of Arkansas is determined to build a better world by providing transformational 

opportunities and skills, promoting an inclusive and diverse culture, nurturing creativity, and solving 

problems through research and discovery, all in service to Arkansas.

Since 1871, the university’s fundamental purpose as a land-grant institution and state flagship re-

mains unchanged — to serve the state of Arkansas as a partner, resource and catalyst by:

 • Providing access to a comprehensive and internationally competitive public education and 

fostering student success across a wide spectrum of disciplines. 

 • Utilizing research, discovery and creative activity to improve the quality of life, develop solu-

tions to the challenges we face and drive the state’s economy.

 • Contributing service and expertise through outreach, engagement and collaboration.

The U of A mission provides a broad outline of the work required to achieve our vision – that the 

University of Arkansas represents the best of public higher education, advancing Arkansas while 

building a better world.



Our Values

The University of Arkansas is guided by our mission to advance Arkansas while building a better 

world. Our core values help frame a desired culture that best supports that mission. We value:

Curiosity

Curiosity drives progress – the need to know more, understand better, ask questions and find 

answers. We embrace the challenges that come with exploring the unknown and seeking solu-

tions to problems shared by all. This intellectual curiosity feeds our determination to improve 

lives through discovery, innovation and the expansion of knowledge.

Character

We value personal integrity and the related behaviors that make us better people, collectively 

strengthening our community and society. We strive to be trustworthy, to lead by example, to 

get better every day and to have a positive impact on others. We cultivate a culture of hones-

ty, fairness, respect and understanding. We are accountable to ourselves, each other and the 

publics we serve.

Creativity

We are inspired by the art, music, literature, architecture and other creative works that enrich 

our lives. But creativity is not limited to the arts and humanities; it is no less important to the 

sciences, driving innovation and new technologies. A creative environment stimulates original 

thought, varied perspectives and new ways of looking at things. Creative people and approach-

es lead to new ideas, improved outcomes and other valuable contributions that make our lives 

better.

Our Shared Humanity

We care about the safety, health and well-being of those around us. We support an open 

exchange of ideas and respect the unique perspectives and contributions that each of us pro-

vides. As a community of individuals, our diversity is our strength. We help nourish an inclusive 

environment where equity, opportunity, representation and civility are valued. Respecting our 

differences creates better understanding of our shared humanity, the foundation of our mission 

to build a better world.



RECENT ADVANCES

Growing Private Support

Campaign Arkansas is the recently concluded capital campaign for the University of Arkansas that 

raised nearly $1.45 billion to support the university’s academic mission and other key priorities, 

including academic and need-based scholarships, technology enhancements, new and renovated 

facilities, undergraduate, graduate and faculty research, study abroad opportunities and other inno-

vative programs. Read more about the campaign’s impact on these pages or download a campaign 

summary (PDF). 

The campaign included one of the largest single private grants ever given to a university for advanc-

ing research and economic development to create the new Institute for Integrative and Innovative 

Research (I3R). The $194.7 million grant from the Walton Family Charitable Support Foundation funds 

multiple projects to grow the university’s cross-disciplinary research capability, expand the scope of 

discoveries made by U of A researchers and increase the velocity at which discoveries are transferred 

to the marketplace where they can improve or save lives. I3R is envisioned as a unique approach to 

research that will distinguish the U of A by creating a flexible, state-of-the-art collaborative framework 

designed to facilitate the integration of research across five overlapping clusters of innovation. In 

addition to establishing I3R, the grant provides funding for the I3R Research Facility, entrepreneurship 

education and an expansion of the university’s presence in the region. 

Campaign Arkansas Summary: campaign.uark.edu/_resources/images/CampaignArkansasConclusionPiece.pdf
Institute for Integrative and Innovative Research: https://i3r.uark.edu/

Institute for Integrative and Innovative Research

https://campaign.uark.edu/_resources/images/CampaignArkansasConclusionPiece.pdf
https://campaign.uark.edu/_resources/images/CampaignArkansasConclusionPiece.pdf
https://i3r.uark.edu/
https://i3r.uark.edu/
https://campaign.uark.edu/_resources/images/CampaignArkansasConclusionPiece.pdf


A $120 million gift from the Walton Family Charitable Support 

Foundation established the School of Art, the first and only 

school of art in Arkansas, helping advance art education, design, 

research and creative activity in the state while providing un-

paralleled access and opportunity for students. The gift was the 

largest ever given to a U.S. university in support of or to establish 

a school of art. 

An additional $40 million gift from the Windgate Charitable 

Foundation is being used to create the Windgate Art and Design 

District, south of campus. The district will feature several new 

buildings for art and design classrooms, labs, studios and poten-

tially a public gallery space, bringing together art, design and 

education, while serving as the central hub for the student and 

faculty artists and designers at the University of Arkansas and in 

the community.

The Fay Jones School of Architecture and Design is currently in 

the design phase of building the Anthony Timberlands Center 

for Design and Materials Innovation. The $26.5 million structure 

will be a center of excellence for innovation in wood design and 

product development to expand the use of Arkansas-sourced 

timber and wood in architectural design, construction techniques 

and product design. More than $10 million was gifted to the 

university for the project as part of the campaign including $7.5 

million from University of Arkansas alumnus John Ed Anthony and 

his wife, Isabel. 

Windgate Art and Design District

Anthony Timberlands Center for Design and Materials Innovation



Focus on Student Success

The most recent U of A strategic plan was built around enhancing student success, leading to the 

establishment of The CORD (Create Opportunities, Reach Dreams) Cordia Harrington Center for 

Excellence, a new 70,000-square foot student success center located in the heart of campus and 

serving as the hub for academic, financial and social support for students offering classrooms, study 

labs, conference rooms and range of office and flexible spaces for students across campus. With a 

19:1 student-to-faculty ratio, the university serves a growing student population with an incoming 

average GPA of 3.74 and ACT score of 24.5. The university recently achieved a record six-year gradua-

tion rate of 69.7 percent. The U of A is also ranks highly in nationally competitive award winners with 

25 Truman Scholars, 57 Goldwater Scholars and 11 Rhodes Scholars. 

Enhancing Diversity, Equity, Inclusion and a Sense of Belonging

The University of Arkansas believes that enhancing diversity and providing an educational and work 

environment in which thought, creativity, and growth are stimulated is a vital university objective 

and critically important to the mission of allowing individuals to realize their full potential through 

equal opportunity. By offering support to underrepresented students, faculty and staff while nurtur-

ing a welcoming campus environment, the university has made great strides in creating an inclusive 

community. Signature programs designed to aid students and student recruitment include the 

Cordia Harrington Center for Excellence



College Access Initiative, a college access outreach program that serves students through schools 

and communities statewide and hosts the ACT Academy on campus each summer, and the Veteran 

and Military-Affiliated Student Center. Employee resource groups are voluntary, employee-initiated 

groups of University of Arkansas faculty and staff who share common interests, backgrounds, charac-

teristics or pursuits. 

Athletics Success

Home to the Razorbacks, consistently one of the nation’s leading Division 1 athletics programs, the 

U of A has found exceptional success on and off the field across 19 men’s and women’s sports. After 

a successful fall sports season, including earning three Southeastern Conference championships and 

making a return to a New Year’s Bowl game, the Arkansas Razorbacks ranked eighth in the 2021-22 

Learfield Directors’ Cup Final Fall Standings by the National Association of Collegiate Directors of 

America (NACDA). Academically, the U of A student athletes combined to earn the top graduation 

success rate (GSR) in the history of the Razorback program last year, earning a GSR of 85 percent. It’s 

the 13th-consecutive rate of more than 70 percent by Razorback student-athletes and sixth-con-

secutive year of 78 percent or higher. The Razorback program is one of only a few nationally that is 

self-supporting, receiving no state funding, and has contributed millions of dollars to support the 

university’s academic mission. 



The Position

The chancellor reports to the president of the UA System and to the Board of Trustees and serves 

as the chief executive officer of the university. The chancellor is responsible for all operations of the 

university, including overall leadership and management of the institution, its academic and research 

enterprises, a major Division 1 athletics program, fundraising and mobilization of all constituents 

including faculty, alumni, staff, students, community, corporate, foundation and local and state 

government leaders to meet the institutional, system and regional goals. The chancellor will lead the 

continuing transformation of the university as it achieves further academic and research advances 

and help propel the institution among the nation’s top public research universities. Under the chan-

cellor’s leadership, university affairs are conducted in keeping with state laws and the policies and 

procedures established by the president and the board.

Qualifications

The chancellor will display the following important attributes:

 • Superior management, communication, interpersonal, budget and strategic planning skills
 • A successful record of academic leadership and executive experience
 • An inclusive approach to management and leadership, including a commitment to excel-

lence in recruiting, retaining and developing a diverse faculty and staff
 • Experience working with diverse student populations and an ability to communicate with 

and understand the needs of students at both the undergraduate and graduate levels
 • Experience managing complex budgets and a demonstrated ability to introduce and im-

plement innovating funding initiatives
 • Experience with major fundraising initiatives and an ability to represent the university com-

pellingly with alumni and donors
 • An ability to communicate effectively and build partnerships with both internal and exter-

nal stakeholders, including students, faculty, staff, alumni, donors, business leaders and state 
policymakers 

 • Experience and commitment to translating research into the marketplace by engaging 
businesses and support of student and faculty entrepreneurship

 • A commitment to student success and supporting student scholarship and excellence 
inside and outside of the classroom

 • A commitment to the pursuit of excellence in scholarship, including an understanding of 
the unique role of a flagship, Research 1 university in promoting and funding cutting-edge 
research across academic disciplines

 • An understanding of and demonstrated support for the unique experience of Division 1 
student-athletes and for the positive impact of a nationally competitive athletics program 
on the broader mission of the university

 • A willingness to circulate widely and listen carefully, including a commitment to collabora-
tion and transparency in decision-making

 • Preference will be given to candidates with an earned doctorate
 • Land-grant, flagship, research university experience is desired



APPLICATION PROCESS

Confidential inquiries and nominations can be made by contacting: 

Jan Greenwood
Founder, Greenwood/Asher & Associates
Vice President and Managing Partner
jangreenwood@greenwoodsearch.com

Julie Holley
Senior Executive Search Consultant
Greenwood/Asher & Associates
julieholley@greenwoodsearch.com
Phone: 850-650-2277 

To apply for the position visit:

uasys.wd5.myworkdayjobs.com/UASYS/job/Fayetteville/Chancellor---Uni-
versity-of-Arkansas--Fayetteville_R0011607-1

To be considered, applicants will need to submit:

 • Cover Letter/Letter of Application

 • Curriculum vitae

 • List of five references

PDF Files are strongly encouraged. Initial screening of materials will begin immediately and continue 

until an appointment is made. For best consideration, materials should be submitted by July 8, 

2022.

Applicants are encouraged to address their experience with promoting student success, the role of 

the university in economic development and their commitment to diversity, equity and inclusion in 

their cover letter.

Written nominations, inquiries and applications (including emails) may be subject to disclo-

sure under the Arkansas Freedom of Information Act.

As an equal opportunity institution, the University of Arkansas System is committed to providing an 

educationally diverse environment. We seek and welcome applicants who increase our diversity.

For more information, visit the Chancellor Search page at 
chancellor.uark.edu/chancellor-search/

mailto:jangreenwood@greenwoodsearch.com
mailto:julieholley@greenwoodsearch.com
https://uasys.wd5.myworkdayjobs.com/UASYS/job/Fayetteville/Chancellor---University-of-Arkansas--Fayetteville_R0011607-1
https://uasys.wd5.myworkdayjobs.com/UASYS/job/Fayetteville/Chancellor---University-of-Arkansas--Fayetteville_R0011607-1
https://chancellor.uark.edu/chancellor-search/


University of Arkansas Quick Facts

Founded in 1871, the University of Arkansas comprises 10 colleges and schools and offers more than 200 academic programs. The Carn-

egie Foundation classifies the U of A among only 3 percent of universities in America that have the highest level of research activity.

QUICK FACTS
 • Location: Fayetteville, 

Arkansas

 • Founded: 1871

 • Interim Chancellor: Charles 
Robinson

 • Endowment market value: 
$1.7billion (FY 2021)

 • Research expenditures: 
$164.4 million (FY 2021)

STUDENTS
 • Enrollment: 29,068 (Fall 2021) 

Undergraduate: 24,265 
Graduate: 4,415

 • Student-to-faculty ratio: 19:1

 • Average ACT: 24.5

 • Average high school GPA: 
3.74

 • Six-year graduation rate: 69.7 
percent (2015 cohort)

FACULTY AND STAFF
 • Faculty: 1,490

 • Staff, full-time: 3,289

 • Staff, part-time: 61

ACADEMICS
 • Undergraduate majors: 96

 • Master’s degree programs: 
97

 • Doctoral and specialist 
programs: 36

 • Graduate certificate pro-
grams: 33

The Institute for 
Integrative and 

Innovative Research 
(I3R), was established in 

2020 through a  
$194 Million grant 

from the Walton 
Charitable Support 

Foundation.  
I3R will create a flexible, 
collaborative framework  

for collaboration and 
innovation designed  

to fuel the research mission 
and bring new discoveries 

into the marketplace  
as the U of A works  

to build a better world.

Home to  
Arkansas’ only 
Master of Arts in  
Art Education 
degree program

• 44 Invention Disclosures
• 64 patents filed
• 35 patents issued

In Fiscal Year 2021:

Technology 
Transfer:

Top 20 for 
female 

inventors 
About half of U of A 
invention disclosures 

in FY20 involved a 
female researcher.

Arkansas is in 
the nation’s

83%
incoming 

HONORS 
COLLEGE

freshman fellows
hail from Arkansas

2021

INNOVATIVE 
RESEARCH CENTERS

$15 million national center devoted  
to protecting the nation’s power grid 

from cyber attacks

$18 million NSF national fabrication facility for 
silicon carbide semiconductor design

$6.1 million NSF national research institute 
focused on virology and virus ecology

$10.8 million NIH Metabolic Research 
Center to study the role of cell and tissue 

metabolism in disease

recorded a program cumulative 3.25 GPA in 2020-21

RAZORBACK
STUDENT- 
ATHLETES

TRUMAN SCHOLARS
Top 10 public institutions 

GOLDWATER SCHOLARS
Top 25 public institutions

RHODES SCHOLARS 
Top 50 public institutions

$194.7  
Million 
I3R Research 

Institute

National  
Science  

Foundation 
Graduate 

Research Fellows

At-A-Glance
F A L L  2 0 2 1

155

U.S. Patent and Trademark Office

U of A is a 
STARS Gold rated  

institution for sustainability 
by AASHE 2021

21-185  11/21

ART




